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Digital Advertising Specifications Live Size Bleed
Full Page 71⁄2" x 101⁄4" 81⁄4" x 11"
2/3 Vertical 43⁄8" x 91⁄2" 51⁄8" x 11"
1/2 Horizontal 61⁄2" x 41⁄2" 81⁄4" x 59⁄32"
1/2 Island 41⁄4" x 61⁄2" n/a
1/2 Vertical 31⁄4" x 91⁄2" 4" x 11"
1/3 Vertical 21⁄8" x 91⁄2" n/a
1/3 Square 43⁄8" x 41⁄4" n/a
1/4 Vertical 31⁄4" x 45⁄8" n/a
1/6 Vertical 21⁄8" x 41⁄4" n/a

Trim Size 8" x 10 3⁄4"

Black & White 1X 3X 6X 12X 18X 24X 48X
Full Page $8,740 $8,390 $8,040 $7,345 $6,990 $6,640 $6,465 
2/3 Page $7,765 $7,460 $7,150 $6,525 $6,215 $5,905 $5,745 
1/2 Page $6,555 $6,295 $6,030 $5,510 $5,240 $4,980 $4,850 
1/3 Page $4,855 $4,660 $4,465 $4,080 $3,885 $3,690 $3,595 
1/4 Page $3,825 $3,675 $3,520 $3,215 $3,060 $2,910 $2,830 
1/6 Page $2,675 $2,565 $2,460 $2,245 $2,135 $2,030 $1,975 
All rates are gross—Deduct 15% for net pricing

Color Charge One Page Spread
$1,560 $2,600 

Spreads
Spreads cost twice the single page rate. Same color charges apply.

Premium Position Rates
Back Cover . . . . . . . . . . . . . . . . . . . . . Earned rate plus 20%
Covers 2 & 3 . . . . . . . . . . . . . . . . . . . . Earned rate plus 15%
Guaranteed Positions . . . . . . . . . . . . Earned rate plus 10%
Please call for pricing on PMS colors, inserts, polybags, etc.

Combination rates for Campus Technology and T.H.E. Journal
are available. Please contact your sales representative for details.

eMedia Rates
eNewsletters 728x90 336x280 160x600 Text Ad

News Update (40,000 distribution) $2,985 $2,985 $2,985 $1,135
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Campus Technology Focus $4,500
(35,000 distribution) single sponsor, custom newsletter

eMedia Sponsorhsips: 
www.campustechnology.com
Unit Position CPM
728 x 90 ROS $75
336 x 280 ROS $75
160 x 600 ROS $75
Text link ROS bottom $36
Dog Ear Targeted $4,000 / mo.
Ticker Targeted $6,000 / mo.
Contact your sales representative for impression guarantees. 

Lead Generation Opportunities: 
Opportunity Rate
Custom Webinar $19,500
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